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The unfolding COVID-19 crisis has caused a major decline in tourism activity all over the world.
Nevertheless, it is estimated that the effects of the coronavirus disease will be less in the young, who
seem more willing to travel during the pandemic. The study aims to explain the effects of the pandemic
on the youth tourism market. Subsequently, a survey was carried out on 133 young people in Rostov
region, Russia. The data collected by using the online survey technique were subjected to principal
component analysis. The analysis shows that the effects of the COVID 19 crisis on the tourism behavior
of the interviewees can be divided in two dimensions as travel attitudes, preferences and hygiene, safety.
Hence, the study concluded that the crisis did not cause a huge impact on travel attitudes and behaviors as
well as hygiene and safety aspects. Moreover, among web-survey participants, boys were less affected by
the pandemic than girls about travel attitudes and preferences. As a result, despite the pandemic damage,
there will be a more optimistic picture in youth tourism travel in case hygiene and security measures are
taken.
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BJIMSTHUE IMTAHJIEMHWHA COVID-19 HA MOJIOJAEXKHBIA TYPU3M B POCTOBCKOH
OBJIACTH POCCHUHA

Mone Txu ®@vionz Txao
JloHCKO# TocyaapcTBeHHBIN TexHmuecknuii yauBepcuteT (T. PoctoB-Ha-Jlony, Poccuiickas ®enepariist)

Kpuzuc COVID-19 npuBen k 3HAUNTEIFHOMY CHIKEHUIO TYPUCTUYECKONH aKTHBHOCTH BO BCEM MHpE.
Tem He MeHee, IO OLIEHKaM, MOCJIEACTBUS 3a00JieBaHUsI KOPOHABUPYCOM OYAYT MEHbILE Yy MOJOJEKH,
KOTOpasi, IOX0e, Oosee CKIIOHHA MyTelIecTBOBaTh BO BpeMs MaHaeMuu. VccienoBanue HampaBlIeHO Ha
00BsICHEHHE BO3AECUCTBUS MaHJEMHM Ha PBIHOK MOJIOJEKHOTO TypusMa. BrocnenctBuu Obul MpoBeeH
ornpoc 133 mMonoasix moaeit B PoctoBckoit obnactu Poccun. JlanHble, cOOpaHHbBIE ¢ MOMOIIBIO METOa
OHJIaH-0Mpoca, ObIIN MOABEPTHYTHI aHAIN3Y TJIaBHBIX KOMIOHEHTOB. AHAJIN3 MOKA3bIBAET, YTO BIUSHUE
kpusuca COVID-19 Ha TypucTudeckoe MOBEIEHHE PECIOHICHTOB MOXKHO Pa3/IeiNTh Ha JiBa acCIeKTa:
OTHOLIEHHE K IMYTELIECTBUSAM, MPEANOYTEHUS M TUTHeHa, Oe30macHOCThb. TakuM oOpa3oMm, B 3TOM
UCCJIEJOBAaHUHM JENIAeTCsl BBIBOJ O TOM, YTO KPU3UC HE OKA3bIBAET CEPHbE3HOIO BIMSHHS HAa OTHOLUEHHUE U
MOBEJIEHNE K TYpU3MYy, a TaK)K€ Ha acleKThl TUTHeHbl U Oe3onacHocTu. Kpome Toro, cpeny yuacTHUKOB
Be0-0Mpoca MY)KUMHBI B MEHbBIIEH CTENEHHM CTPAJAlOT OT MaHAEMHUH, YeM SKEHIIMHBI, C TOYKU 3PEHUS
OTHOILIEHHSI U MPEANOYTeHUI K myTemecTBUAM. TakuMm oOpa3oM, HECMOTps Ha yiiepO, HaHECEHHBIH
naHJIeMHel, TypuCTHYecKash KapTHHA MOJOAEKHU OyneT Oojiee ONTUMHUCTHYHOM, ecliu OyayT MPHUHSATHI
Mepbl TUTUEHBI U 0€3011aCHOCTH.

Knioueewie cnosa: nannemus, COVID-19, Monosie TypucTbl

Introduction. The coronavirus, which emerged in Wuhan, China, rapidly became a pandemic
worldwide on 11th March 2020 [1]. In the effort to slow the surge of the pandemic, several restrictive
measures are taken by governments. The COVID-19 crisis brings travel to a standstill, causing massive
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job and revenue losses [2-6]. Travel restrictions have damaged international and national tourism;
festivals, meetings, events and other public gatherings canceled or delayed [4]. In more detailed, service
businesses such as: accommodations, restaurants, transport in many places that much depend on tourism
were temporarily closed [6]. The COVID-19 outbreak was not only limited to a certain region but led to a
suspension of movement or activity in the global scale. UNWTO announced that international tourist
arrivals reduced by 72% in 2020 [7]. Despite the successful development of vaccines, the end of the
pandemic is not yet in sight. Social distancing, self-isolation, restrictions or even lockdown are strictly
enforced all over the world to prevent the pandemic [8].

As restrictions are likely to remain, tourism academics have concentrated on the improvements,
which reflected the understanding of Tourism in a Post-COVID-19 Era. Therefore, it is declared that
instead of returning to the past, a transformation in tourism practices in which the new practices and
standards have been established based on public health and safety need to be done [9,10]. This new
transformation also offers opportunities to make new sustainable regulations to build a more resilient
tourism economy [9,10]. Ateljevic supports the idea of transformational travel reflecting a personal
meaning and purpose for the individual and appeals to motivations such as self- awareness [9]. On this
point, experiential travels are motivated and defined travel through a change in self-reflection and
development and deeper interaction with nature and culture [11]. The small-scale applicability of
experiential travel is considered to promote sustainable tourism. Hence, youth tourism is a form of
tourism that should be assessed in experiential and transformational travels context.

Youth tourism emerges with the travel of students, volunteers, language teachers, cultural
exchange program participants, backpackers, and digital nomads. In the view of the World Youth Student
& Educational (WYSE) Travel Confederation, young tourists under the age of 30 make up 23% of
international tourist arrivals. Besides, the youth tourism market created about USD 330 billion in tourism
revenue in 2019 [12]. As of 2020, there has been a dramatic decrease in the youth tourism market, as
happened in all tourism markets, because of the pandemic. By constrast, it can be anticipated that the
youth will take the lead in the travel movements [2]. Therefore, young, single, middle class and
experienced tourists adapt current conditions easier when they travel [13].

The WYSE researches point out that enterprises offering experiential products such as camping,
educational trips, language courses, and voluntary tourism have a relatively optimistic attitude towards
the pandemic [14]. Young people_are inspired and motivated to travel as often as they possibly can.
Furthermore, several businesses show that the crisis may have a positive effect on youth tourism. Thus,
volunteering and camping activities probably rise accordingly. Thereby, young tourists are expected to be
less affected by the COVID-19 pandemic. Based on this, the study aims to examine the effects of the
COVID19 crisis on the youth tourism market.

In the study, a survey was carried out on 133 young people in the Rostov region by using a social
networking website — Instagram to examine the effects of the Coronavirus disease on the youth market.
The study results are expected to make a contribution to the youth tourism literature and the literature on
the COVID-19 crisis and its effects on the youth tourism as well. Also, the study puts forward
recommendations for tourism enterprises and policymakers targeting the youth tourism market.

Youth Tourism. WYSE defines the youth tourism as a type of tourism including independent
travelers (the young are not accompanied by a parent or conservator) for periods of less than one year,
individuals have the motivation for such movement willingness to experience new culture and to benefit
from new learning opportunities formal or informal in an unknown place, different from normal routine
life.

http://mid-journal.ru




N
M A QITY Ne6(33) 2021
—— (1 9

Taking into account the youth tourism, it can be seen that the young are prone to travel alone or in
groups before tying the knot or starting a family [15]. Subsequently, youth tourism has become more and
more popular tourism market that attracts the attention of many destinations and tourism enterprises,
because it removes the seasonality feature of tourism as a whole. Apart from relax and having fun, young
people often travel to explore, study and/or work in places they visit [16]. Young tourists, who are
interested in adventure as well as taking fewer responsibilities to a family, do not look for much comfort
in their destinations and it is easier for them to be satisfied. Furthermore, young people rarely refrain from
traveling due to political unrest, diseases, and natural disasters; they are pioneers in opening new
interesting places; they not only find cultural benefits from travel but make contributions to the
development of destinations they visit [16,17].

The COVID-19 pandemic has caused significant damage to youth tourism as well as all market
segments of tourism. Despite the fact that there are some social researches that examine youth-related
issues during the crisis process [18,19] only a few studies concentrating on youth tourism are available.
For example, Richards & Morrill examined youth tourism businesses in the context of unfolding
pandemic [20,21]. According to these studies, youth tourism businesses experience various challenges
while tourism businesses in general faced some other difficulties. For instance, due to social distancing
restrictions, it is hard to decrease the capacity in buildings where 4-12 people stay in a room or where
social interaction areas occupy a large space. Yet, Richards & Morrill claimed that the youth travel
industry has the ability to response more creatively that can provide some mitigation, but the room for
maneuvers still small [21]. Additionally, these studies concentrated on the supply dimension of youth
tourism, it is also needed for studies examining the demand dimension. Therefore, this study explores the
attitudes and behavior changes of young tourists because of COVID-19 crisis.

Methods. An online survey has been conducted on Instagram to examine the effects of the
COVID-19 pandemic on the behaviors of participants in youth tourism market. On the platform, many
young travelers get together, take part in activities such as backpacking, railway travel, volunteer tourism
share their travel experiences or plans.

The researcher uses online questionnaires to collect data, during the period of imposed intense
restriction. The impact scale developed by Wen et al after the SARS epidemic in China was used to
discover the behavioral effects of the COVID-19 crisis in tourism [22]. This scale includes a 22-item with
3 factors named general effect, touristic attitude and behavior, hygiene and safety. An item on the
consumption of wild animals as food in the scale was eliminated because it was not found to be
meaningful in a cultural context. The questions were asked on a five-point Likert scale (1 = Strongly
disagree, 2 = Disagree, 3 = Neither agree nor disagree, 4 = Agree, 5 = Strongly agree). In addition, the
questionnaire, which is used to interview 138 online survey participants, consists of questions in terms of
age, gender, marital status, educational attainment, and reasons for travel.

The data were taken into a preliminary evaluation before being analyzed. Thereby, it has been
determined that there is no missing data in the data set. After that, using the standardized z values, an
outlier analysis was made. Values at a distance of 3.0 standard deviations from the mean were identified
as an outlier and were removed from the data set [23]. Finally, skewness and kurtosis values were
reviewed on 133 questionnaires, and normal distribution was examined. It was determined that kurtosis
and skewness values in the data set were in the range of - / + 2 and it was recorded that the data showed a
normal distribution [24].

The principal component analysis was performed to construct validity in data analysis. The
Kaiser-Meyer-Olkin (KMO) value of 0.882 was at a good level in the test performed to prove that sample
size was sufficient [25]. Bartlett's test was carried out to determine that the presence of statistically

http://mid-journal.ru




N
M A QITY Ne6(33) 2021
—— (1 9

significant correlations between variables is significant (p = 0.000). Furthermore, the researcher chose
Varimax rotation as the factor rotation method. For group comparison, at least 30 observations in the
group were required [23]. Hence, the analysis of differences could not be performed for other
demographic variables.

Furthermore, the research focused to examine the connection between demographic characteristics
and the effects of the pandemic on travel behavior. T-test and Pearson correlation tests were used to
expose the relevance between age and gender variables and the effects of the crisis on travel behavior.
The SPSS 21 program was used to analyze the collected data.

Results. First of all, the demographic characteristics of the respondents were analyzed
descriptively in the study. The interviewees' ages range from 18 and 37 years with 57% identified as
female and the average age is 24. Almost all of them are unmarried (92%). Their educational attainment
is pretty high. Besides, the respondents were asked about the main reasons for travel following the scale
given by the World Tourism Organization [16] for the youth tourism market.

Table 1
Demographic Variables of the online Interviewees
Variable (n = 133) M n %
Age (from 18 to 37) 24.5
Gender
Female 76 57.1
Male 57 42.9
Marital status
Unmarried 123 925
Married 10 7.5
Educational attainment
High school/equivalent or lower-level 18 13.5
University graduate (associate degree and 90 67.7
undergraduate)
Postgraduate 25 18.8
Reasons for travel
Exploring new places/cultures 86 64.7
Pleasure and relaxation 30 22.6
Study overseas 4 3.0
Visiting friends and relatives 8 6.0
Work overseas 5 3.8
Table 2
Principal Component Analysis Item Variance Explained
ltem Varia_nce Eigenvalue M SD Item-To_taI Fac'For
Explained Correlation | Loadings
Hygiene and safety (o =.910) 7.57 50.47 3.82
| care more about the hygiene 4173 | 1.197 647 .883

and safety of the means of
conveyance post- COVID-19.

| care more about the hygiene 4.083 | 1.213 733 .879
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Item

Variance
Explained

Eigenvalue

M

SD

Item-Total
Correlation

Factor
Loadings

and safety of destinations post-
COVID-19.

Due to COVID-19, | become
more interested in outdoor
activities and ecotourism

4.098

1.186

172

.807

I care more about the hygiene
and safety of the must-have
things during travel post-
COVID 19.

3.992

1.203

719

.800

I care more about the hygiene
and safety of accommodations
post-COVID-19.

4.075

1.216

.683

.786

| care more about the health of
the companions post- COVID-
19.

4.038

1.104

701

.668

I will keep away from COVID-
19 affected destinations

3.429

1.405

.766

.643

| prefer to stay in high-quality
accommaodations post-
COVID-19

2.647

1.220

400

451

Travel attitudes and
preferences (o = .868)

1.85

12.33

3.199

I will decrease the length of
trips post- COVID-19.

2.940

1.284

629

.852

| will dramatically decrease my
travel plans in the next one
year

3.436

1.421

.628

819

I will keep away from traveling
to busy and big cities post-
COVID-19

3.376

1.385

.703

173

I prefer countryside or nearby
places for leisure trips post-
COVID-19.

3.233

1.290

634

721

| prefer separate dining during
a tour group trip

3.128

1.282

.600

.688

Due to COVID-19, I think
travel will be dangerous.

3.398

1.359

695

.680

| prefer traveling with family
members and relatives post-
COVID-19.

2.880

1.354

469

464

Total (o =.926)

62.79
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Principal component analysis was used for scale structure validity, including the effects of the
COVID-19 crisis on participants' behavior. While applying the analysis, it is needed to pay attention that
factor loads should be equal to or greater than 0.30 [26]. Items with a factor load of less than 0.10 in more
than one dimension were excluded from the analysis because they have co-morbid factor loads [27]. In
terms of criterion of reliability, item-total correlation values that were required to be above 0.30 in item
selection were examined [28]. Items not meeting the criteria were excluded from the analysis.
Subsequently, a factor structure of 15 items with 2 factors was reached. The factors were called "travel
attitudes and preferences” and "hygiene and safety” conforming to the original scale. The explained
variance rate is 62%, which a satisfactory level [29]. Moreover, as shown in Table 2 above, the internal
consistency rates, which are examined as a criterion of reliability, are pretty high too.

The general average of the respondents agreeing with the statements about the impact of the
COVID 19 crisis on travel attitudes and preferences is 3.19 (Table 2 above). In other words, the effect of
the pandemic is not huge on the travel attitude and preferences of the respondents. However, the general
average of interviewees agreeing with the statements concerning the impact of coronavirus disease on the
hygiene and safety dimension is 3.82. In this context, the respondents are relatively more affected by the
disease with regard to hygiene and safety.

In this research, the impacts of the COVID-19 crisis on the respondents and demographic
variables was examined. T-test results were applied to expose the crisis impacts according to the gender
variable are shown in Table 3 below. Following to the analysis results, it is clear that the gender variable
has a statistically significant result in the dimension of travel attitudes and preferences (p< 0,05). Girls are
more affected by the Covid-19 crisis compared to boys, and the pandemic's impact level on their travel
attitudes and preferences are relatively higher. On the subject of hygiene and safety, respondents are
moderately affected by the crisis, despite their gender.

Table 3
COVID-19 Pandemic Impacts by Gender

Factor Gender n M SD T-Value p

Hygiene and Female 76 3.89 .94
1.552 12

safety Male 57 3.63 .93 > 3

Travel Female 76 3.35 .94
attitudes and Male 57 209 1.08 2.045 .043
preferences

Correlation analysis was used to discover the interconnection between the effects of the COVID-
19 pandemic on the interviewees' age (Table 4 below). The analysis result has shown that the age variable
has a positive and remarkable interconnection with both factors (p < 0.05). Therefore, the older
respondents are, the stricter attitudes regarding both hygiene, safety, and travel attitudes, preferences they
have.

Table 4
COVID-19 Pandemic Impacts by Age
Factor M SD r p
Hygiene and safety 3.19 1.019 .68 0.000
Travel attitudes and 3.78 94 .67 0.000
preferences
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Conclusion. The study has conducted a survey on 133 young participants by using Instagram
platform in order to be aware of the impact of the COVID-19 crisis on the youth_market. The data
collected online during the period when people were struggling to deal with the pandemic, some findings
were gained on the subject of the effects of the crisis on young tourists. Hence, it was detected that the
pandemic did not have a vital impact on young tourists' travel attitudes and preferences, and their hygiene
and safety attitudes as well. The result shows that there will not be a dramatic decline in the travel of the
young after the pandemic. In contrast, with regard to hygiene and safety, the crisis can relatively affect
the travel behavior of the respondents. Therefore, it is estimated that young tourists will be relatively
more sensitive regarding hygiene and safety in their trips.

Also, the study assists the sector analysis of the WYSE Travel Confederation (2020b).
Subsequently, young tourists will be ready to restart traveling by paying attention to the hygiene and
safety dimension when the epidemic prevention measures and restrictions finish. Furthermore, youth
tourism practices without seasonal limitation can create a tourism activity the whole year effectively.

However, according to Richards and Morrill's statement, youth tourism enterprises are struggling
to deal with plenty overall and particular difficulties because of the pandemic [20]. At this time, youth
tourism businesses should receive assistance of the governments to overcome the challenging period. In
spite of the fact that, there are no dramatic changes expected in young tourists’ attitudes and preferences
after pandemic travel, the requirements such as to be fully vaccinated or take the COVID-19 test may
shape the international mobility of young tourists. Moreover, with limited access to vaccines in
developing countries, it is hard to low-risk group like the young to access. This may affect their ability to
fly, cruise and travel once vaccinations become mandatory. Thereby, governments may introduce
applications such as free vaccination and test for young people traveling with education, language
learning, or voluntary purposes after pandemic tourism.

In tourism, it is crucial to decrease the negative effects after the pandemic and to adopt more
sustainable practices, especially in socio-economic terms. According to Lew et al, policy-makers will
play a significant role in tourism, especially to transform tourism and reach sustainable tourism forms
after the crisis [5]. In this context, plans and policies creating environments for tourists safely take part in
are expected. Standards are developed to cover tourism practices in public health and hygiene.

Youth tourism is a more sustainable form of tourism compared to mass tourism due to its year-
round demand and small-scale applicability. In this context, incentives can be introduced for businesses
that will enter into the youth market. Facilitating practices can be used for young tourists to take a part in
travel. In addition to, convenience in passport procedures or special visa applications can be introduced to
expand student exchange programs.

One limitation of the research is the limited sample size. It was assumed that the members of the
Instagram group who took a part in the survey are potential or effective young tourists. Future studies can
be conducted with a sample of effective young tourists. Another limitation of the study is that it is
planned and fulfilled in a short period of time. More comprehensive scale development studies are needed
to research on the effects of the COVID19 pandemic on tourist behavior.
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